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Below: There was singing, gymnastics, piano and guitar playing, even clogging 
at the auditions for the second annual Stars of Tomorrow talent show. The 
auditions were held Feb. 21, 24, and 25 at “Big Red,” the D38 administration 
building in Monument. The Kiwanis Club of Monument Hill puts on the show 
that’ll take place March 17 at Palmer Ridge High School. Winners will be 
announced that night. The elementary school winner will earn $500, and the top 
middle school student will take home $750. Two scholarships worth $1,000 and 
$2,000 will be given to the high school winners. Photos by Michael Weinfeld.

Stars of Tomorrow auditions, Feb. 24
Why advertise in OCN?

•	 OCN is mailed FREE to every resident and business 
in the Tri-Lakes area. We	mail	more	 than	 22,700	 cop-
ies	every	month	and	put	another	700	copies	in	stacks	
throughout	 the	 area. OCN has	 the	 one	 of	 the	 largest	
mailed	circulations	among	local	newspapers	in	Colo-
rado.	We	 put	 copies	 of	 OCN	 into	 the	 hands	 of	 those	
people	most	likely	to	buy	your	products	or	services:	lo-
cal	residents	and	businesses.	

•	 OCN is a primary source for Tri-Lakes area news.	
Since	 its	 founding	 in	 2001,	OCN	 has	been	presenting	
unbiased,	detailed	coverage	of	Tri-Lakes	area	govern-
mental	 entities	 and	 their	 deliberations	 and	 actions.	
Credibility	 is	 key.	 Advertising	 in	 a	 credible	medium	
typically	rubs	off	on	the	advertisers	in	that	media.

•	 OCN gives preference to Tri-Lakes area businesses.	
As	 part	 of	 OCN’s	 long-standing	 commitment	 to	 en-
couraging	the	economic	health	of	the	Tri-Lakes	area,	
we	offer	a	significantly	discounted	ad	rate	to	Tri-Lakes	
area	businesses	as	a	way	to	help	local	businesses	like	
yours	succeed.	

•	 OCN’s low ad rates and monthly publication sched-
ule help stretch your ad budget.	 OCN	 has	 one	 of	 the	
lowest	ad	costs	per	printed	copy	of	any	local	publica-
tion.	 Since	OCN	 is	 a	monthly	 publication,	 your	 ad	 is	
out	 there	 for	 a	month—more	 than	 four	 times	 longer	
than	other	local	papers.	Many	of	our	advertisers	tell	us	
they’re	still	getting	calls	in	the	third	and	fourth	week	of	
the	month.

•	 OCN doesn’t use contracts.	 You	aren’t	 tied	down.	Ad-
just	 your	 advertising	 month-to-month	 to	 meet	 your	
changing	needs.	Our	advertisers	 run	ads	 in	OCN	 be-
cause	they	see	benefit	in	it,	not	because	they’re	bound	
by	 a	 contract	 they	 signed	months	 before.	 To	 reward	
frequent	 advertisers,	 OCN has	 a	 Frequent	 Advertiser	
Bonus	 (FAB)	 rewards	 program.	 You	 earn	 up	 to	 10%	
of	your	ad	cost	as	a	reward	you	can	use	to	reduce	the	
cost	 of	 future	OCN	 advertising.	The	more	 you	 adver-
tise	with	OCN,	 the	more	you	save.	Thanks	to	our	FAB	
rewards	 program,	 OCN	 advertisers	 have	 saved	more	
than	$111,000!	

•	 You are supporting a good thing.	 Your	 advertising	
dollars	 support	 a	 unique	 all-volunteer,	 Tri-Lakes-fo-
cused	effort	to	present	factual,	comprehensive	news	to	
all	Tri-Lakes	area	residents	and	businesses.

And the best reason of all: It works!
Crystal Wright, Crystal’s In-Home Training - “I have had 

the best success with advertising in the Our Community 
News for my business. 95% of my new clients are coming 
from this local paper, and I couldn’t be more pleased. If 
you are thinking of advertising in the Monument area, I 
recommend you advertise with this paper.”

Mike Smith, Woodsmith Custom Creations - “OCN is the 
only paper that works for me. I’ve tried other newspa-
pers, one that comes out daily and another that comes 
out weekly. Compared to the results I get from advertis-
ing in the OCN the other papers are flops. I get a fairly 
priced ad in my targeted area with calls referencing my 
ad every month. It can’t be beat!”

Randi and Dale Sehestedt, Woodmoor Handyman and 
Snow Plowing	 -	 “OCN is the only paper we advertise in 
and it consistently brings us plenty of good local cus-
tomers. Great paper and great people to work with.”

Mary Sue Hafey, Fringe Benefits Custom Interiors	-	“Since 
I starting advertising with OCN years ago, it has helped 
brand my company while consistently increasing my ex-
posure and sales!”

Elba D’Asaro, Spa Medica	-	“OCN ads work!”

Mike Reaster, Guitar Lessons	 -	 “Ads in OCN work great 
for me. I tried other local papers and got no response. 
Thanks to my ads in OCN, I can work from home and 
make a decent living. All my work comes from my ads 
in OCN.”

For more information on advertising, go to 
www.ocn.me/advertise.htm 

or contact John Heiser at (719) 488-3455 or ads@ocn.me.

Korina Mirenda performed 
gymnastics. 

Adalae LaBouliere and Truvie Marsh 
performed gymnastics.

June Vella sang and played guitar.

Henry Calvert sang.

William Woo played the piano.

Blaise Klinedinst sang.
Roman Rodriguez performed a 
Michael Jackson dance routine.

Alyson Horne sang.

Rowan Vaughn sang.

Ashlyn Boomer sang.

Brianne Miller sang.

Benton Miles played trumpet and sang.

Evie LaBouliere and Caroline Marsh 
performed gymnastics.


