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MSD celebrates 50th

Monument Farmers Market

Above and below: A band, balloons, and hot dogs marked the 50th 
anniversary celebration of Monument Sanitation District (MSD) on July 29. 
Members celebrated the board working out of the MSD office on Second Street 
since 1973. Mark Parker, district manager, was there making sure that all 
who attended had everything they needed to enjoy their lunch. MSD collects 
wastewater from the residents and businesses west of I-25 in and out of the 
town limits of Monument. See https://monumentsd.colorado.gov.  Photos by 
Marlene Brown.

Above and right: Where 
is everybody? They were 
at the Farmers Market in 
Monument on Saturday 
morning. The Farmers 
Market was in full bloom 
and brimming with 
vegetables, fruit, baked 
goods, soap, and other 
items in the parking lot 
at Big Red, 66 Jefferson 
St. The Farmers Market 
will be open every 
Saturday untill October, 
8 a.m. to 2 p.m. Photos 
by Marlene Brown.

Our Community Notices
By Janet Sellers

Although we strive for accuracy in these 
listings, dates or times are often changed 
after publication. Please double-check the 
time and place of any event you wish to 
attend by calling the information num-
ber for that event. Please notify us if your 
event listing needs to be updated.

Student community volunteers
Many students need volunteer hours for 
scouting, civics classes, or other clubs vol-
unteering hours. Monument Community 
Garden as well as Friends of Fox Run Park 
will have some openings for student vol-
unteers (and grownups, too) for the sum-
mer. Gardening tasks include preparing 
garden beds, weeding, sowing seeds, and 
developing the compost. Bring gardening 
gloves, some tools will be provided on the 
work days by other volunteers. Volunteers 
are needed weekly, in harvest time, twice 
a week. Friends of Fox Run Park also has 

openings for volunteers for various tasks. 
Besides tasks, there will be a short informa-
tion and skills demonstration for each 2-3 
hour session. Contact Janet Sellers at janet-
sellers@ocn.me for more information.

MVEA outage notifications
Please add your phone number to your 
MVEA account to streamline outage report-
ing and restoration notifications. To report 
an outage please call or text "OUT" to (800) 
388-9881. Visit MVEA’s Outage Center be-
fore the storm. There is information about 
preparing for outages, electrical safety, out-
age reporting, a link to the outage map, and 
more.

Slash/mulch program
Because of an unprecedented amount of 
slash and mulch from recent tree die-off, 
mulch needs to be picked up and used in 
the community. The rain has kept people 
from being able to pick it up but it needs to 
be picked up as soon as possible. Slash drop 

off through Sep. 10 ($2/load). Free mulch 
pick up through Sep. 16. Hours: Tue. & Thu. 
5-7:30 pm, Sat. 7 am-4 pm, Sun noon-4 pm. 
Mulch loader Sat. ($5/2 cubic yards). Lo-
cated in Black Forest, Herring and Shoup 
roads. Volunteers needed for shifts. Info: 
www.bfslash.org. 

Trail Repair Volunteers Needed
Friends of Monument Preserve (FOMP) 
needs volunteers to help repair the trails in 
the National Forest Open Space surround-
ing the Monument Fire Center. The For-
est Service recently completed the second 
phase of Fire Mitigation work and many of 
the social trails have been damaged. The 
Forest Service relies on FOMP to main-
tain these trails. Trail Repair work days are 
scheduled on the second Tuesday of the 
month from April-October. Next meeting: 
Tue., Aug. 8,  5 pm. Meet at the Mt. Herman 
trailhead off Mt. Herman Rd and Nursery 
Rd and bring gloves. Tools will be provided.

Neighborhood safety
What qualifies as suspicious activity? “If you 
see something, say something.” It’s vital to 
report to local law enforcement. Suspicious 
activity can refer to any incident, event, 
individual or activity that seems unusual 
or out of place. Some common examples 
of suspicious activities include: A stranger 
loitering in your neighborhood or a vehicle 
cruising the streets repeatedly. Someone 
peering into cars or windows. Here’s what 
local authorities and Colorado Department 
of Public Safety says is needed information: 
Who did you see; what did you see; when 
did you see it; where did you see it; why it 
is suspicious. Call 911 or your local law en-
forcement agency.

Free search for 
Unclaimed Property

 Unclaimed property is tangible or intan-
gible property that has had no activity for a 
specific period of time. Once the property is 

Why advertise in OCN?
•	 OCN is mailed FREE to every resident and business in the 

Tri-Lakes area. We mail more than 22,000 copies every month 
and put another 700 copies in stacks throughout the area. OCN 
has the one of the largest mailed circulations among local 
newspapers in Colorado. We put copies of OCN into the hands 
of those people most likely to buy your products or services: lo-
cal residents and businesses. 

•	 OCN is a primary source for Tri-Lakes area news. Since its 
founding in 2001, OCN has been presenting unbiased, detailed 
coverage of Tri-Lakes area governmental entities and their de-
liberations and actions. Credibility is key. Advertising in a cred-
ible medium typically rubs off on the advertisers in that media.

•	 OCN gives preference to Tri-Lakes area businesses. As part 
of OCN’s long-standing commitment to encouraging the eco-
nomic health of the Tri-Lakes area, we offer a significantly dis-
counted ad rate to Tri-Lakes area businesses as a way to help 
local businesses like yours succeed. 

•	 OCN’s low ad rates and monthly publication schedule help 
stretch your ad budget. OCN has one of the lowest ad costs per 
printed copy of any local publication. Since OCN is a monthly 
publication, your ad is out there for a month—more than four 
times longer than other local papers. Many of our advertisers 
tell us they’re still getting calls in the third and fourth week of 
the month.

•	 OCN doesn’t use contracts. You aren’t tied down. Adjust your 
advertising month-to-month to meet your changing needs. Our 
advertisers run ads in OCN because they see benefit in it, not 
because they’re bound by a contract they signed months before. 
To reward frequent advertisers, OCN has a Frequent Advertiser 
Bonus (FAB) rewards program. You earn up to 10% of your ad 
cost as a reward you can use to reduce the cost of future OCN 
advertising. The more you advertise with OCN, the more you 
save. Thanks to our FAB rewards program, OCN advertisers 
have saved more than $108,000! 

•	 You are supporting a good thing. Your advertising dollars 
support a unique all-volunteer, Tri-Lakes-focused effort to pres-
ent factual, comprehensive news to all Tri-Lakes area residents 
and businesses.

And the best reason of all: It works!
Crystal Wright, Crystal’s In-Home Training - “I have had the 

best success with advertising in the Our Community News 
for my business. 95% of my new clients are coming from this 
local paper, and I couldn’t be more pleased. If you are think-
ing of advertising in the Monument area, I recommend you 
advertise with this paper.”

Mike Smith, Woodsmith Custom Creations - “OCN is the only 
paper that works for me. I’ve tried other newspapers, one 
that comes out daily and another that comes out weekly. 
Compared to the results I get from advertising in the OCN 
the other papers are flops. I get a fairly priced ad in my tar-
geted area with calls referencing my ad every month. It can’t 
be beat!”

Randi and Dale Sehestedt, Woodmoor Handyman and Snow 
Plowing - “OCN is the only paper we advertise in and it con-
sistently brings us plenty of good local customers. Great pa-
per and great people to work with.”

Mary Sue Hafey, Fringe Benefits Custom Interiors - “Since I 
starting advertising with OCN years ago, it has helped brand 
my company while consistently increasing my exposure and 
sales!”

Elba D’Asaro, Spa Medica - “OCN ads work!”

Mike Reaster, Guitar Lessons - “Ads in OCN work great for me. 
I tried other local papers and got no response. Thanks to my 
ads in OCN, I can work from home and make a decent living. 
All my work comes from my ads in OCN.”

For more information on advertising, go to 
www.ocn.me/advertise.htm or contact John Heiser at 

(719) 488-3455 or ads@ocn.me.


