Page 26 Read, download, and search all the OCN back issues at WWW.OCN.ME Vol. 14 No. 11

Skunks-Coons-Squirrels-Snakes-Woodpeckers

ANIMAL MOVERS

Matt Penfound (owner) (303) 660-4816
Professional Trapper (719) 570-1757

Jeff Freeman

- Painting- Interior/ Exterior
* Cleaning- Commercial/ Janitorial
« Maintenance- Minor Handyman

jefreem@gmail.com Cell: 719-460-4789

’1 TREE MAN Since 2002

A

i R Wild Fire Mitigation Service s

Trimming - Thinning - Chipping - Removal near homes
Scrub oak management  professional climber

Free Estimates 719 - 488 - 1818

Above: In mid-October, while pulling noxious
weeds, volunteer Mike Gay holds up the toxic B N »
myrile spurge weed; all parts of this weed are Why Advertise in Our Community News?
poisonous. These volunteers searched trail : ’
sides and removed the noxious weeds. The

U.S. Forest Service recommends safe removal * OCN is mailed free to every resident and business in the Tri-Lakes area.

in hard-to-reach and steep areas by hoeing and We mail approximately 16,000 copies every month and put another 700 copies in stacks throughout the area.
hand pulling, tap root and all. Herbicides have a OCN has the largest mailed circulation. and the third largest circulation among local newspapers in El Paso
tragic effect on surrounding plant life that is vital to County. We put copies of OCN into the hands of those people most likely to buy your products or services:
wetlands, soil protection and ood issues; mowing local residents and businesses.

won’t eradicate the plants and can spread seeds.

Photo by Janet Sellers. * OCN is a primary source for Tri-Lakes area news.

For the past 13 years, OCIV has been presenting unbiased, detailed coverage of Tri-Lakes area governmental
entities, and their deliberations and actions. Credibility is key during tough times. Advertising in a trustworthy
medium like community newspapers lends credibility to the advertiser.

f(:CN o.n]y publishes ad.vernsements Whv Advel‘tlse N OW?
om Tri-Lakes area businesses. 7
In OCN, your advertisement won’t be competing In tough economic times, the businesses
for attention with ads from Colorado Springs that continue or expand their advertising can
or Castle Rock. This policy was adopted at the take market share from those competitors
founding of OCN in 2001 as a way to help local that stop or reduce advertising. Businesses
businesses like yours succeed. that gain market share during downturns
tend to keep that increased market share
¢ OCN’s low ad rates and our monthly when economic conditions improve. Each
publication schedule help stretch your percentage point of market share gained
advertising budget. during a r?CBSSI?f? results in that much more
OCN offers one of the lowest ad cost per printed l[kS&es:as 318 eCONOIIVANPIONOS:
copy of any local newspaper. Since OCN is a A McGraw-Hill study following the 1981-1982
monthly publication, your ad will be in reader’s recession found that from 1980 to 1985,
hands for a month- more than four times longer companies that maintained or increased
that of the local papers. Many of our advertisers their advertising typically grew their sales
tell us that they are still getting calls in the third 14 times more than companies that cut their
and fourth weeks of the month! advertising budgets. At least six different
studies conducted during recessionary
e OCN does not use contracts. periods from 1960 through 1990 found
You are not tied down. Adjust your advertising the same correlation. Recent studies by

today’s marketing experts are drawing the

same conclusions that advertising during

economic slowdowns leads to increased
market share and sales.

month-to-month to meet vour changing needs.
Our advertisers choose us because they see the
benefit in it, not because they are bound by a
contract that they signed months before.

* OCN offers a Frequent Advertiser Bonus rewards program (FAB).
To reward frequent advertisers, OCN allows you to earn up to 10% of your ad cost as a reward that you can
use to reduce the cost of future OCN advertising. The more you advertise with OCMV, the more you save.

** Thanks to our FAB program, OCN advertisers have saved more than $29,000! **

*  You are supporting a good thing!

Above: Local artists, from left, Linda Close, X . . g
Paul Mahle, and Terrie spells enjoy the last Your advertising dollars support a unique, all-volunteer, Tri-Lakes-area-focused effort to present detailed,

warm outdoor “plein air paint out” of the year at factual, local news to all Tri-Lakes area residents and businesses.
Monument Lake. Photo by Janet Sellers For information, contact John Heiser at (719) 488-3455 or ads@ocn.me.




